
:

The All-In-One Real Estate Company 

Website Design Handbook 

éééééééééééééé.

éééééééééééééé.





:

The design of your real estate companyôs

website plays a significant role in

determining how many closed sales will

occur as a results of someone visiting your

website.

As a matter of fact, it maybe the biggest

roles in converting new clients as well as

keeping past ones.
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Á Attracting new buyers and retain past ones.

Á Providing visitors with the ability to share your

content and help it go ñviral.ò

Á Customer engagement and loyalty.

Á Accelerate brand awareness and trust worthiness.

Á Recruit and retain agents.

Á Amplify creditability and authority with Google.

It is not fresh news, but important

to reiterate that buyers begin their

home search online.

As a results, youôllneed a website

that is purposefully designed so

those clients will be the most apt

to do business with your

brokerage.
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There are numerous real estate

company website design traits

that will inspire online exposure,

create meaningful conversations

with new perspective buyers and

sellers, grow your contact base

and close more transaction.
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There are two types of visitors that will 

come to a real estate company website:

1. New visitors

2. Return visitors

It is important to have both. 

A new visitor is someone who has come to

your website for the very first time. Therefore,

before a visitor can become a returning visitor

they first need to be a new visitor.

Creating an experience that captives and

makes each and every new website visitor

feel compelled to stay is important. And on

their first visit, the average consumer pays

more attention to the surface aspects of a

website such as layout, typography, and color

schemes.

Within just moments will take an action. They

will stay or they will leave.
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They immediately leave your website. I call it website abandonment.

Think about this. You work hard for each and every new visitor and losing them is costly. Especially if

they leave yours to only land on your competitors website.

We just established what you want new visitors to do. Stay on your website. When a new visitor stays

on your website, you increase the chance they will become a returning visitor. A returning visitor is an

encouraging signal they may do business with you at some point.

Having a balance of new visitors and returning visitors is a healthy mixture to generate more business.

So how do you encourage those first time visitors to stay on your website?
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A companyôswebsite design affects its

credibility and professionalism.

This is universal and does not just apply to

real estate website development, but all

industries. Think about the last time you

landed on a website, and hit the back button

within moments.

Why did you do this?

Who is a home buyer or seller more apt to do

business with? A company whose website

commends professionalism or one that does

not demonstrate immediate clout?

A website has just moments to produce

creditability and these precious moments

begin with the design of a real estate website.

Only after a visitor consciously decides to stay

on a website do they take more time to interact

with the website. Therefore, establishing

instantaneous trust is a must.
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So how do you establish this instant trust factor? How do you know if your real estate website

development incorporated the necessary features? Luckily we can eliminate most of the

guess work by learning from the online real estate giants.

These companies spend millions of dollars to test and learn what keeps visitors on their

website. Why? A visitor is valuable to them. A returning visitor is more likely to make them

money.

According to Experian Marketing Services (formerly Experian Hitwise) 10 real estate listing

portals capture nearly ñhalfòof all non-mobile traffic to U.S. real estate-related websites with a

total of 482 million visits in January, a 12-month high. These top 10 real estate websites

captured 42 percent of total visits in this space!
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Á Zillow (9.17 percent market share)

Á Trulia (7 percent market share) 

Á Realtor.com (6.09 percent market share) 

Source: http://www.inman.com/2013/02/13/top-10-real-estate-websites-get-nearly-half-traffic

If these websites are the most popular amongst buyers and sellers what can we learn from them?
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Zillow Trulia Realtor.com
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1. Clean and non-cluttered.

2. Property search feature front and center.

3. Easy to navigate.

It is not a coincidence these top 3 online real estate destinations all have real estate website

design commonalities.

They have harmoniously integrated elements that instantly establish credibility, they make it

incredibly simple for website visitors to search for properties and they make it uncomplicated

for their visitors to quickly find what they are looking for using a clean site structure that

provides a good user experience.
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Use proven concepts to develop your own ideas and inspiration.
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The better you understand

your visitors behavior on your

real estate companyôswebsite,

the more progressively you

can effectively enhance itôs

design to convert them into

closed transactions.
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We just established a real estate website needs both new and repeating web visitors to reduce

missed sales opportunities and lost company revenues.

Á Brand awareness?

Á Recruit & retain top agents?

Á Allow buyers to search for properties for sale?

Á Inform sellers why they should list their home with your company?

Á Create exposure?

All of the above are good answers. Buté
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What happens when a real estate website creates

brand awareness, aids in agent recruitment, helps

retain top agents, provides buyers with online

robust property search tools, informs sellers about

your superior real estate services and increases

exposure to the World?
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The purpose of a company real estate website is to generate quality sales leads for its agents.

More leads equal more closings. This may be obvious, but what might be surprising to most, is the

fact there is a direct correlation between online real estate lead generation and real estate website

design.

Frequently real estate websites are designed with standard pages such as our agents, about us, why

sell with us etc. that are cluttered with content that confuses the online visitor. Often little conversation

in the website development process is devoted to designing a layout based upon preferred lead

capture results.
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What are the goals of the web visitor?

When designing a real website the visitor

intentions have to be prioritized. After defining

these intents, an optimal real estate website

design will cater to visitors by making it easy for

them to quickly navigate to the section or pages

on the website that target their desired

information.

What are the real estate companyôsgoals?

Acquiring visitor contact information,

understanding where they are in the sales

cycle, enticing them to share your content,

inviting them to pick up the phone to inquire

about a home for sale or requesting a property

market valuation are all ligament website goals

for the real estate company.
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Incorporating suitable design elements into real estate websites increases lead generation by

eliminating confusion for the visitor.

1. is clean and non-cluttered.

2. incorporates property search front and center.

3. it is easy to navigate.

Use these proven best practices to encourage your website visitors to do what you want them to do.

Give concise call to actions with prominent placement and reduce unnecessary noise.
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Today real estate companies

need to masterfully design a

real estate website to draw in,

engage and convert web

visitors to buyers and sellers.

However, that is not enough

to effectively capture the

whole targeted audience.
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In early 2013 two industry leaders came together and conducted a survey to better understand the

evolving role of digital media in the consumer home search process.

NARôSand Googleôsfindings are not surprising, but for those who need hard facts to justify investing

in real estate mobile web technologies, the results are in and they cannot be ignored if the broadest

reach is desired.

49% of home buyers and sellers used a mobile device at the beginning of their real estate search

according to the study.



realWITS.com
Phone: (855) real-WIT | e-mail: info@realWITS.com

How much real estate

business is lost if a

company or brokerage

does not market to the

mobile user, when 49%

of those 90% who used

search engines in the

beginning of their home

buying process began

their search on a mobile

device?
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Á 89% of new home shoppers use a mobile

search engine at the onset and throughout

their research.

Á Mobile applications are used by 68% of new

home shoppers at the onset and throughout

their research.

Á Realtors® can employ various mobile

marketing techniques to make sure they are

discovered at the mobile zero moment of

truth.

The study states ñmobilenew home shoppers

offer an additional source of qualified leads for

Realtors®.ò

The following graph represents a breakdown

of how home buyers used mobile devices as

part of their home searching process.

This data should help brokers understand the

financial benefits of real estate mobile apps.
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Gathering home information, getting directions, comparing property prices and features, searching a

real estate companies inventory, calling a real estate company, locating a local agent, reading

reviews, researching mortgage financing, starting a conversation with a brokerage, watching a

property video are all common home buyer activities.

Today, these actions are occurring on mobile devices at rapidly swelling numbers.

Interestingly, 77% of these mobile searches were conducted at home and 31% at work, locations that

a desktop or laptop computer are more than likely accessible.

Home buyers are choosing to use their mobile devices to research and learn about properties for sale.



realWITS.com
Phone: (855) real-WIT | e-mail: info@realWITS.com

The Google study looked at all the screens consumers use over the course of a week and found that a

full 90% of all media interactions are now screen-based: they take place on a smartphone, laptop, PC,

tablet or TV. Radio and print now account for only 10%. If your real estate company still allocates

marketing dollars for radio or print, today it is time to change that.

Source: Real Estate Mobile Marketing NAR Google Study

On June 11th, 2013 Google published an article titled ñChangesin rankings of smartphone search

results.òAnd when Google talks, brokers need to listen, learn and take action.

.
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ésmartphone users are a significant and fast growing segment of Internet users, and at

Google we want them to experience the full richness of the web. As part of our efforts to

improve the mobile web, we published our recommendations and the most common

configuration mistakes.

Avoiding these mistakes helps your smartphone users engage with your site fully and helps

searchers find what theyôrelooking for faster.

To improve the search experience for smartphone users and address their pain points, we plan

to roll out several ranking changes in the near future that address sites that are misconfigured

for smartphone users.
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Not only do we know home buyers use mobile devices to search for real estate, Google will favor and

reward mobile friendly real estate websites or those that direct to a well-crafted real estate mobile app

more than those that choose not to cater to this rapidly growing audience.

Real estate companies that choose to ignore this information provided by Google will more than likely

suffer financially if they reply upon or desire traffic from the search engine giant.

Source: http://googlewebmastercentral.blogspot.com/2013/06/changes-in-rankings-of-smartphone_11.html

A laptop or desktop computer website experience is much different than viewing or researching real 

estate on a smartphone or iPad. The biggest difference, of course, is the screen size. 

Real estate mobile apps must incorporate features that satisfy users on the go by offering an equally 

superior experience on these popular smaller screens. 
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Today, most real estate company

websites are responsive.

A responsive website is one that will

adjust its size based upon the device

being used. This type of website maybe

ideal for some industries, but not for real

estate companies.

Simply shrinking down the website size to

adjust to a smaller screen, most often will

provide a bad user experience.

Therefore, a real estate mobile app is

preferred over a responsive website for

maximum marketing outcomes.
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The previously mentioned ñNewHome

Shopper Activity on Mobile Devicesò

graph (viewable in previous the How

Important is Mobile Marketing for Real

Estate Business section) tells us what

information, mobile real estate visitors

are seeking.

The best mobile real estate app will

masterfully accommodate these

needs, making it effortless for the

visitor to find and view this material,

no matter what size screen they are

using.




